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Burson Cohn & Wolfe (BCW) merupakan salah satu agensi komunikasi global 
terbesar di dunia, hasil merger dua agensi global yakni Burson-Marsteller dan Cohn 
& Wolfe. Adapun jasa komunikasi yang ditawarkan oleh Burson Cohn & Wolfe, 
antara lain Public Affairs dan Government Relations, Corporate Communications, 
Brand Communication, Integrated Marketing and Communications, dan Digital 
Communcations. Saat ini, perusahaan mulai menyadari pentingnya Public 
Relations (PR) dan konsultan PR dipercaya memiliki lebih banyak pengalaman 
untuk menghasilkan ide-ide kreatif dan efektif dalam perancangan program PR 
serta memiliki akses yang lebih luas dengan media. Dengan beragam jasa yang 
ditawarkan oleh BCW kepada berbagai sektor industri, menjadikan BCW 
perusahaan yang tepat dan menarik untuk dijadikan tempat kerja magang. Praktik 
kerja magang dilaksanakan dari 12 Agustus 2019 hingga 14 November 2019 
sebagai Account Executive Assistant. Pekerjaan yang dilakukan adalah aktivitas 
media relations, meliputi media monitoring dan membantu pelaksanaan aktivitas 
PR, seperti mengundang media ke acara yang diselenggarakan oleh klien. Tujuan 
dari kerja magang ini ialah mengetahui aktivitas dan fungsi media monitoring dan 
media relations serta mengimplementasikannya dengan konsep yang telah 
dipelajari di BCW. Berdasarkan praktik kerja magang, media monitoring dilakukan 
untuk memantau isu dan tren yang terdapat di masyarakat dan sebagai langkah 
preventif dalam menghadapi isu. Sedangkan, media relations dilakukan untuk 
menjalin hubungan baik sehingga mendapatkan liputan dari media dan juga 
membantu pekerjaan para wartawan seperti memberikan media releases. 
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Burson Cohn & Wolfe (BCW) is one of the biggest global communication agency 
in the world, a result of a merger between Burson-Masteller and Cohn & Wolfe. 
Communication services offered by BCW are, among others; Public Affairs and 
Government Relations, Corporate Communications, Brand Communication, 
Integrated Marketing and Communications, and Digital Communcations. 
Currently, companies are  starting to realize the importance of Public Relations (PR) 
and PR consultants are trusted to have more experiences for producing creative and 
effective ideas on designing PR programmes, also have wider access to medias. 
With variety of services offered by BCW to various industrial sectors, BCW is an 
appropriate and attractive company to be used as internship. The internship is 
implemented from August 12th 2019 to November 14th 2019 as Account Executive 
Assistant. The task that was assigned is media relations activity, covering media 
monitoring and assisting implementation of PR activities such as inviting medias to 
events which were held by clients. The purposes of this internship are knowing the 
activities and functions of media monitoring and media relations, also 
implementing it with concepts that have been learned. Based on the internship, 
media monitoring is done to monitor issues and trends contained in the community 
and as preventive step on dealing with issues. While, media relations is done to 
establish a good relationship with the medias thus getting coverage from them and 
help journalists’s works such giving press releases. 
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